Replace each [placeholder] with your own words, delete the grey guidance, keep it to one page, then save it as a PDF.
BRAND BRIEF FOR AMBASSADORS OF SPORT
[Your name]
[Sport, level and club]
This brief is for us. We use it to decide which brands to approach, and how.
WHO I AM
[One sentence: who you are, who follows you, and what you post about.]
Use the positioning statement from your blueprint: who you are, for whom, about what. One sentence, said the way you speak.
MY AUDIENCE
	[A number]
[WHAT THE NUMBER SHOWS]
	[A number]
[WHAT THE NUMBER SHOWS]
	[A number]
[WHAT THE NUMBER SHOWS]


Three numbers that matter to the brands you list below, not your three biggest. For a brand that sells in France, the share of your followers who live there. Take them from your athlete profile, updated this month.
PROOF	Organic, not paid
	[Screenshot from Insights]
	
	[The brand, and what you posted]
[What it did: reach, views, saves or clicks, and the date]
	
	[Screenshot from Insights]
	
	[The brand, and what you posted]
[What it did: reach, views, saves or clicks, and the date]


Two results with brands you already use, unpaid: a post that showed or tagged them, and what it did. Add the Insights screenshot for each, with the date showing. It shows your followers act on what you post.
BRANDS I'D LIKE YOU TO APPROACH	Up to three
	[Brand]
WHY IT FITS MY AUDIENCE
[Why the people who follow you buy from them]
WHAT I ALREADY DO WITH IT
[How you use it and show it now, unpaid]
	
	[Brand]
WHY IT FITS MY AUDIENCE
[Why the people who follow you buy from them]
WHAT I ALREADY DO WITH IT
[How you use it and show it now, unpaid]
	
	[Brand]
WHY IT FITS MY AUDIENCE
[Why the people who follow you buy from them]
WHAT I ALREADY DO WITH IT
[How you use it and show it now, unpaid]


Start with the brands you already use and post about, unpaid. For each one, why its customers are the people who follow you, and what you already do with it. We make the approach and agree the terms, so leave the contact with the brand to us.
CONTENT I'D BE GLAD TO MAKE
[An idea: the format, the story, and the moment in your season]
[An idea: the format, the story, and the moment in your season]
[An idea: the format, the story, and the moment in your season]
Ideas you would be glad to make, tied to moments in your season and to the brands above. No fees, deliverables or terms: we agree those with the brand.
Where your brief goes: Send it to us before your day 90 review. We go through it with you, and when you clear the gate, we take it to the brands. Keep it to one page, with up to three brands. Send your athlete profile with it, updated this month.




