Replace each [placeholder] with your own words, delete the grey guidance, keep it to one page, then save it as a PDF.
	[Your photo]
	
	[Your name]
[Your social handles]
	SPORT
[Your sport]
	LEVEL
[Pro, semi-pro or international]
	POSITION
[Position or discipline]

	CLUB
[Club or team]
	BASED IN
[City, country]
	LANGUAGES
[The languages you speak]





[Two lines on who you are: your sport, what you stand for off the field, and who follows you.]
A recent photo of you alone, in action or a clean portrait. No team shots, no filters. The two lines are your positioning statement, shortened. If you have the blueprint, start from the sentence it gives you.
AUDIENCE	NUMBERS AS OF [Month and year]
	[INSTAGRAM]
[Followers]
	[TIKTOK]
[Followers]
	[YOUTUBE]
[Subscribers]
	[ANOTHER PLATFORM]
[Followers]

	ENGAGEMENT RATE
[Your rate]
[Indicative benchmark for your size]
	AVERAGE VIEWS
[Per video]
	FOLLOWERS MAINLY IN
[Top three countries or cities]
	MAIN AGE GROUP
[For example 18 to 24]


Take every number from your Insights or Analytics on the same day, and say which month. Never round up: a brand can check each one. Engagement rate is average likes plus average comments per post, divided by followers, over your last 10 posts. Indicative benchmarks by account size, which vary by sport and platform: 6% under 1k followers, 4.5% from 1k to 10k, 3% from 10k to 50k, 2.2% from 50k to 100k, 1.6% over 100k. Where your followers are and how old they are tell a brand whether your followers are its customers.
CONTENT PILLARS
	[Pillar name]
[What you post about in it, in one line]
	
	[Pillar name]
[What you post about in it, in one line]
	
	[Pillar name]
[What you post about in it, in one line]


Three topics you post about again and again: the work, the life around it, and one thing off the field. The blueprint gives you yours. A brand looks for the pillar its product fits into.
	BRANDS I ALREADY USE	Organic, not paid
[Brand, what you use, and since when]
[Brand, what you use, and since when]
[Brand, what you use, and since when]
[Brand, what you use, and since when]
Only brands you use and post about without being paid. Tag them when you do. A brand that finds itself here, posted for months, reads you as a real customer. Anything you were paid for goes under results.
	
	RESULTS SO FAR
[What it was: the brand, the format, the date]
[The numbers: reach, views, saves, link clicks or code uses]
[What it was: the brand, the format, the date]
[The numbers: reach, views, saves, link clicks or code uses]
One or two posts or campaigns, with the numbers from Insights. An organic post that did well counts. Keep the screenshots. We may need them when we present you.


CONTACT
BRAND PARTNERSHIPS  Ambassadors of Sport, admin@ambassadorsofsport.com
Brands reach you through us, so this line stays as it is. Your own email and phone number never go on this page.
Ready when we present you: This is the page we put in front of brands when we present you. Keep it to one page. If it runs over, cut words, never numbers. Update it every month, and change the date beside your audience. Real numbers only. A brand can check every one of them.




